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Halal �n All Aspects, from Product�on to Consumpt�onHalal for All: 
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In l�ght of the rap�dly evolv�ng s�tuat�on regard�ng COVID-
19, E-Halal Expo, wh�ch w�ll be organ�zed between 
December 21-24, 2020, �s a un�que platform w�th a new 
opportun�ty to promote your bus�ness to trade v�s�tors, 
key buyers, qual�fied profess�onals, Halal �ndustry players 
and �nvestors from all over the world. �s platform w�ll 
prov�de exh�b�tors w�th the tools to create a showcase for 
the�r products and serv�ces based on the�r appl�cat�on. e 
trade v�s�tors can v�ew and open a door lead�ng to a 3D 
walkthrough of the�r fac�l�t�es. W�th the �nteract�on 
opt�ons of commun�cat�on programs such as WhatsApp 
and Zoom you to meet and engage w�th potent�al 
customers.

14.476 m²
EXHIBITION AREA

7 OIC HALAL EXPO STATISTICSth

36
EXHIBITOR
COUNTRIES

378
EXHIBITORS

474
HOSTED 
BUYERS

34.865
VISITORS

7110
B2B
MEETINGS

94
VİSİSTİNG
COUNTRIES

Halal regulates all aspects of product�on, �nclud�ng 
manufactur�ng, process�ng and consumpt�on. e 
foundat�on of these gu�del�nes �s h�gh qual�ty and 
env�ronmental fr�endl�ness. Dur�ng the current COVID-
19 pandem�c, wh�ch has left a large footpr�nt on both 
env�ronment and global econom�cs, susta�nab�l�ty of Halal 
allows bus�nesses to strengthen the�r value propos�t�on, 
meanwh�le protect�ng the world and �ts soc�ety.
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Islam�c F�nance

Halal Food

Halal Travel Modest Fash�on

Halal Med�a & Recreat�on

Halal Pharmaceut�cals

Halal Cosmet�cs
ISLAMIC
ECONOMY
MARKET SIZE

1.8 Bn Musl�ms

It �s c�ted from the Global Islam�c Economy Report 2018/19

24 % of
Global Populat�on

US  2,438 Bn

US  3,809 Bn

US  1,303 Bn

US  1,863 Bn

US  177 Bn

US  274 Bn

US  270 Bn

US  361 Bn

US  209 Bn

US  288 Bn

US  87 Bn

US  131 Bn

US  2,107 Bn

US  3,007 Bn

Why Part�c�pate?
· E-Halal Expo �s an advert�s�ng, B2B and B2C platform, wh�ch a�ms at ensur�ng the best 
exper�ence of engag�ng w�th new partners and mak�ng deals.
·Just l�ke the convent�onal off-l�ne exh�b�t�on, e-Halal Expo prov�des for collaborat�ve 
�nteract�on between exh�b�tors, v�s�tors and organ�zers who w�ll come together �n one 
cyber env�ronment.
· e platform prov�des brand-safe advert�s�ng solut�ons that ensure total control over 
where and how the brand messag�ng �s shown.
· Bus�nesses can jo�n and search the Halal supply cha�n around the globe and around the 
clock. ey can exh�b�t the�r products v�rtually �n order to connect w�th potent�al 
partners and consumers.
·e v�rtual fac�l�t�es are spec�fically des�gned to prov�de real�st�c look�ng lobb�es, 
exh�b�t�on halls, stands w�th 360-degree v�ew, �n add�t�on to network�ng and conference 
space.
·Both exh�b�tors and v�s�tors can exper�ence an engag�ng v�rtual platform, wh�ch �ncludes 
v�s�t�ng booths, downloadable mater�als, watch�ng v�deos, attend l�ve shows, chats 
among other �nteract�ve opt�ons.

GLOBAL ISLAMIC
ECONOMY

Food and Beverage

Cosmet�cs

HORECA

Pharmaceut�cs and Health 
Products

Travel and Tour�sm

F�nance

Med�a

Fash�on and Modest Wear

Technology
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2020
Benefits of Attend�ng

 V�rtual Events

Mass�ve Aud�ence Reach Cost Sav�ng Hear Real Exper�ences

Mak�ng Easy Connect�ons T�me Sav�ng Self-Investment

Offl�ne events are assoc�ated w�th 
certa�n phys�cal l�m�tat�ons such as 
square footage, seat�ng capac�ty, 
venue ava�lab�l�ty. V�rtual events have 
no such restr�ct�ons. As long as 
attendees can connect to the �nternet, 
they can eas�ly access an onl�ne event. 
Hence, they have the ab�l�ty to reach 
people all across the globe.

Your company has to front the money 
for hotel costs, transportat�on, and 
other work-related expenses for all 
employees who are travel�ng to attend 
the event.  en there are the 
add�t�onal costs assoc�ated w�th 
putt�ng up your booth.  Onl�ne events 
e l � m � n a t e  t r a v e l  c o s t s ,  h o t e l 
accommodat�ons, food expenses, etc. 
so you are only respons�ble for the 
reg�strat�on fee.

Work�ng remotely can make you feel 
that you are handl�ng any �ssues that 
a r � s e  a l o n e  b u t  t h r o u g h  t h e 
exper�ences shared dur�ng v�rtual 
events,  you can see how other 
organ�zat�ons are handl�ng current 
s�tuat�ons and d�scover solut�ons to 
push your bus�ness forward.

As v�rtual events tend to be faster-
paced s�nce attendees do not have to 
move from sess�on to sess�on or from 
booth to booth, �t can be eas�er to 
m a k e  c o n n e c t � o n s  w � t h  o t h e r 
part�c�pants than dur�ng an offl�ne 
event. S�nce everyth�ng �s onl�ne, 
attendees can eas�ly record �mportant 
�nformat�on such as people’s names, 
t�tles etc. r�ght on the�r gadgets.

Although v�rtual events do requ�re 
some setup t�me (e.g. event webs�te, 
reg�strat�on, event market�ng, and 
promot�on etc.), �t �s tremendously 
less than that of an offl�ne event. ey 
also requ�re no travel t�me. us, the 
attendees can use that t�me to work on 
all the other �mportant th�ngs that 
need the�r attent�on.

An access to onl�ne events allows you 
to �nvest  �n yourself  �n a  less 
comm�ttal way. You have a chance to 
�nvest �n yourself, your bus�ness and 
your employees w�thout hav�ng to 
break out your bus�ness att�re.
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E-Halal Expo 2020 
Onl�ne Expo Platform

www.e-halalexpo.com
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